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OPENING REMARKS

The Jewish Museum Berlin is one of our country’s most
significant exhibition venues. This is due in part to its
thematic focus, the two-thousand-year history of Jews in
Germany, so tragically overshadowed by the Holocaust,

in part to the Museum’s architecture, unique worldwide
for the so very striking, symbolic form it finds for the rup-
ture, the interconnections and fault lines of this history.
The Jewish Museum has become an emblem of the capital,
drawing three and a half million visitors in the first five
years of its existence alone.

settled on the Rhine as early as the fourth century,
played. a crucial role in the emergence of modern society
in Germany and made significant artistic and scientific
contributidgs; this is commemorated by the Museum
alongside the\disenfranchisement, persecution and an-
nihilation of Gégmany’s Jewish population in the Nazi
period. In this respect, the Jewish Museum Berlin—along
with the Memorial to the Murdered Jews of Europe,
opened in 2005, and theTopography of Terror, for which
a new building is under cogstruction—is also an expres-
sion of Germany’s responsibility to confront and learn
from its past.

The Jewish Museum Berlin also has many young visitors,
no small achievement for a historical museum. One in
two tours are booked for school classes. This shows the
extent of the desire to learn more about the history and
present situation of German Jewry, and I find it especially
gratifying given that we aim to sensitize the younger gen-
eration to solidarity and tolerance. At the Jewish Museum
we can learn how important it is for different ethnic,

cultural and religious groups to live together respectfylly.
In this way the Museum’s daily work imparts the values
that are indispensable for a modern society in today’s

globalized world.

1 Blumenthal,
the Director of the Museum, whose visjon, political skill

I have great respect for Professor W. Mich

and vigorous commitment has made/t what it is today.

As the Chairman of the Board of Trustees of the Stiftung
Jiidisches Museum Berlin, I would like to thank him and
his talented and committed tedm, as well as the members
of the Board of Trustees whé have lent the Museum their

ongoing support.

Bernd Neumann,
Minister of Sta

ember of the Bundestag
to the Federal Chancellor
ment Commissioner

for Culture/and Media




A STRONG FOU

Close to 300,000 German Jews were expelled by the
National Socialists, forced to flee to an uncertain future
in foreign countries. With the exhibition “Home and
Exile. Jewish Emigration from Germany since 1933” we
collaborated with the Stiftung Haus der Geschichte in
Bonn to present the first comprehensive exhibition on
the German Jews’ forced emigration to over a hundred
countries around the world. The plans for this major
exhibition go back to the time before the opening of the
Museum. Thus, its opening in September 2006 was a
moving moment in the still-young history of the Jewish
Museum Berlin.

The past two years brought further welcome developments.
Attendance rose once again, enabling us to achieve record
attendance in both 2005 and 2006. Over 3.7 million people
from Germany and abroad have visited the Museum since
its opening in 2001; the continually growing interest is a
great achievement and a confirmation of our work.

We reached important milestones in the further develop-
ment of the permanent exhibition with the restructuring
of the chapter “German and Jewish at the Same Time”
and the redesign of the section on present day Jewish life.
And for younger visitors we created a Children’s Island
with plenty of things for them to learn and discover.

FOR NEW GOALS

Four out of ten visitors are under the age of thirty—for a
historical museum, we have an exceptionally young audi-
ence. To our delight, the proportion of children, teenagers
and young adults is actually continuing to grow. And
when I meet young people at the museum and on visits to
schools, over and over again I am met with a great thirst
for knowledge and curiosity about Jewish life.

So should we just keep going as we are? Not at all! We
have ambitious goals for the coming years as well. For
example, we want to work even more closely with schools
to ensure that every young person in Germany can visit
our Museum. And we want to continue developing the
Museum as a place of scholarship, research and teaching.
After all, we are more than a Museum: we are one of the
world’s largest centers of Jewish culture and history—and
scholarship plays a major role in this. And finally, in the
fall of 2007 we will open the glass courtyard designed by
Daniel Libeskind, providing us with an additional space
that allows us to expand our educational, cultural and
scholarly activities. And Berlin will gain a new attraction.

The financing of the glass courtyard is made possible by
the generous commitment of sponsors, donors and the
German Federal Government, whom I would like to
thank for their support. Indeed, all the Museum’s achieve-
ments have been possible solely due to active support
from many quarters. Above all, I would like to emphasize
the constructive cooperation with our Board of Trustees,
for which I thank all the members, especially Minister of
State Bernd Neumann as its new Chairman. Several mem-
bers of the Board of Trustees left us in 2006, and I would
like to extend my special thanks to them for their faicthful
support in the Museum’s founding years. In addition,

I would like to thank the Friends of the Jewish Museum
Berlin and the Gesellschaft der Freunde und Forderer der
Stiftung Jidisches Museum Berlin e.V., who have continu-
ally supported the Museum with their advice and gener-
osity.

Prof. Dr. W. Michael Blumenthal
Director
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THE MUSEUM PROGRAM—

A BROAD SPECTRUM

Looking back on 2005 and 2006, we see two years of success
and strong attendance. Alongside seven special exhibitions
and two cabinet exhibitions, the Museum organized over

130 events for around 45,000 visitors. In other

very high level of

performance. Our goal e coming years is to main-

tain this lev

From the very beginning we have regarded the permanent
exhibition as a “work in progress.” Accordingly, we work
to a large degree with items on loan, which are continu-
ally being returned and replaced. In addition, progress in
historical research enriches us with new and interesting
details that we integrate as far as possible into the exhibi-
tion. A third aspect is the results of our visitor research,
which we draw on during reconceptualization. In 2005
and 2006 these considerations led us to redesign major
parts of the permanent exhibition—a process that is being
continued. Especially worthy of note is the end of the
historical gallery tour: in the room “It Was as Simple as
That,” Jews from Germany, Switzerland and Austria de-
scribe what it was like to be born and grow up in these
countries after World War IL

Our special exhibition program covers a broad spectrum
of topics and exhibition formats. It addresses historical
issues, draws cultural and historical connections, com-
pares religious points of view and experiments with new
forms of presentation. In the past two years we have
shown an architecture exhibition, analyzed the history

of a company involved in the National Socialist machin-
ery of genocide, presented a comparative exhibition on
Hanukkah and Christmas, paid tribute to the inventor of
psychoanalysis and opened an exhibition on the subject
of exodus and exile. Two smaller exhibitions highlighted
purchases of collections: photographs by Roman Vishniac
and photographic works by students at the Universities of
Bielefeld and Konstanz. The latter project continues our
examination of current issues of Jewish life in Germany.

onday” with readings and opening hours extending
to 10 p.m., like the Summer of Culture, has stood the test
of time. The winter bazaar, first held in 2005 as a “Chris-
mukkah Market” to accompany the special exhibition,
was repeated in 2006 as a well-attended Hanukkah Market.

The Soccer World Cup in 2006 left its mark on the Jewish
Museum, as well. A cabinet exhibition was dedicated to
the Jewish sports movement in the Wilhelmine period
and the Weimar Republic, an open-air installation paid
tribute to Jewish soccer stars, and many of the events for
the summer program 2006 revolved around Germany’s
favorite sport.

Any description and appreciation of the past two years
would be incomplete without mentioning the premature
death of our New Zealand colleague Nigel Cox. In April
2005, after five years at the Jewish Museum, he returned
home, where he was soon diagnosed with cancer. He died
in July 2006. His novel “Responsibility,” published in
2006, is a reflection on his time in Berlin.

Cilly Kugelmann
Program Director



Mazel tov! The wedding of Sigmund and Martha Freud
atop the giant birthday cake in the exhibition “PSYCHOanalysis"



THE EXHIBITIONS

THE PERMANENT EXHIBITION—ALWAYS ON THE MOVE

Most of our visitors come in order to learn about German-
Jewish history. Nineteen out of twenty museum guests
visit our permanent exhibition covering two millennia of
German-Jewish history. So that we can offer them some-
thing interesting every time, the exhibition is reworked on
an ongoing basis: we update the technology, display new
acquisitions and convey complicated topics even more
lucidly. Entire sections of the exhibition are altered and
“repackaged.” In the process, we stick to our tried-and-
true combination of art and everyday objects, films, audio
stations and interactive presentations.

Modernity and Urban Life, 1890-1933

“German and Jewish at the Same Time”

Since April 2005 visitors encounter the new exhibition
chapter “German and Jewish at the Same Time” on their
tour of the galleries. It presents forms of Jewish identity
that emerged in the 19" century against the background
of emancipation and anti-Semitism. Jews in Germany did
not receive equal rights as citizens until 1871, after decades
of debate about the “Jewish question.” At an audio sta-
tion we juxtapose arguments by opponents and support-
ers of emancipation.

Even as the debate about equal rights raged, Jews were
adopting the culture and lifestyle of their surroundings.
The majority of German Jews felt an allegiance toward
Judaism as well as to the German nation and culture.

A minority made efforts to achieve full assimilation and
had themselves baptized, while adherents of the Zionist
movement supported the Jewish settlement in Palestine.
A glass wall is devoted to these modern German-Jewish
identities.

The chapter concludes with Heinrich Heine, whose bio-
graphy reflects the German-Jewish issues of the time.
On a sofa in the guise of a rock, visitors can sit comfort-
ably and listen to Heine’s poem “Loreley,” which made
him world-famous as a German poet.

The new exhibition segment “German and Jewish at the Same Time"



The Children’s Island: Hands-On History

Since May 2006 we have also had something new to offer
very young visitors: the Children’s Island. In reach-in box-
es children explore shapes and materials by touch and
learn what boxing gloves and scouring pads are doing in
a Jewish Museum. The heart of the Children’s Island is

a colorful museum cabinet filled with objects and stories.
For example, about “trouser king” Levi Strauss and his
invention—jeans—that made him rich and famous. Or
about a holy book that is scrolled, not leafed through: the
Torah. The best thing about the museum cabinet is that it
allows children to try out their own curatorial talents. In
workshops they choose their own personal favorites and

arrange them in “their” display case.

“It Was as Simple as That”

In January 2006 the permanent exhibition acquired a new
finale: as the exhibition room “It Was as Simple as That”
makes clear, it was anything but simple to grow up as-the
child of Jewish survivors, refugees and immigranes in

Eldorado for young Museum fans: the Children's Island

The green, green grass of home:
“It Was as Simple as That"



THE SPECIAL EXHIBITIONS—FROM SERIOUS TO PLAYFUL

Visitors examine Mario Botta's designs.
(below) View of the space dedicated to the architecture of Zvi Hecker

JEWISH IDENTITY IN CONTEMPORARY
ARCHITECTURE
MARCH 4 TO MAY 29, 2005

For nearly 400 exhibition visitors every day, an exemplary
selection of seventeen buildings provided an overview of
international architectural projects for Jewish institutions
at the end of the 20™ century and the beginning of the
21* century. They included designs and buildings by archi-
tects such as Frank O. Gehry, Moshe Safdie, Mario Botta,
Zvi Hecker and Daniel Libeskind, which created world-
wide sensations.

The focus was on museums, synagogues, community
centers and schools in Europe, Israel and the USA. In ad-
dition, Libeskind’s design for the glass roof of the court-
yard of the Jewish Museum Berlin was presented for the
first time. Models, sketches and photographs in colorfully
designed rooms revealed the signs of Jewish identity in
contemporary architecture. A time-line of the most sig-
nificant historical buildings showed the historical models
and sources from which contemporary architects draw
their inspiration.
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The buildings and designs on display are expressions of
a Jewish identity in the process of transformation. The
matter-of-factness with which clients and architects have
publicized innovative construction projects in recent
years speaks to the revival of Jewish self-confidence. Pro-
jects such as the Munich Jewish Center by architects
Wandel, Hoefer and Lorch are conspicuous buildings at
prominent locations in the city.

The exhibition was organized by the Jewish Historical
Museum in Amsterdam and curated by Angeli Sachs and
Edward van Voolen. It was also shown in Vienna, Munich,
Warsaw and Osnabriick.



Urn installation in the exhibition “Technicians of the ‘Final Solution"”
(below) Builders of destruction

TECHNICIANS OF THE “FINAL SOLUTION"
TOPF & SOHNE—THE OVEN BUILDERS FOR AUSCHWITZ
JUNE 19 TO SEPTEMBER 18, 2005

The company Topf & Sohne is presented here as an exam-
ple of a perfectly normal medium-sized company which
in the 1930s became market leader for malthouses, civilian
crematoria and special oven constructions—and then es-
tablished itself as a business partner of the SS. Beginning
in 1939 the company developed special cremation ovens
tailored to the needs of the SS, first for Buchenwald, then
for other concentration camps. For the crematoria in
Auschwitz the engineers of Topf & Sohne developed the
ventilation systems for the gas chambers and took pains
to offer the SS help and advice in constructing the death
factories, where people were to be murdered, their corpses
robbed and all evidence destroyed in assembly-line fash-
ion. In 1942, at the concentration camp Auschwitz-Birken-
au, the SS made the transformation from an internment
camp to a place of systematically executed mass murder—
with the support of the company from Erfurt.

The exhibition was conceptualized by the Buchenwald
and Mittelbau-Dora Memorials Foundation in coopera-
tion with the Jewish Museum Berlin and the Auschwitz
Museum and sponsored by the Federal Cultural Founda-
tion. Designed by architect and set designer Hans Dieter
Schaal, it presented the exhibits—artifacts of the company,
remains of the ovens from Auschwitz, statements by the
builders and mechanics, testimony by prisoners, documents
of the SS and photos—with laconic sobriety, an approach
which only underlined the horror.
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CHRISMUKKAH
STORIES OF CHRISTMAS
AND HANUKKAH

The seasonal exhibition “Chrismuk-
kah” took an in-depth look at the
Jewish festival of Hanukkah and the
Christian holiday of Christmas and
challenged our visitors to think about
their own holiday observance.

The exhibition was divided into six
segments, which dealt with the ori-
gins of the festivals and the meaning
and development of various rituals
and customs over the centuries. One
room was dedicated to an interactive
“calendar” with 24 different doors,
each answering a question relating
to one of the festivals. Elsewhere,
through the use of objects and sto-
ries, the theme was broached as to
how festivals are used and reinter-
preted at different times in history,
or even manipulated for a political
agenda. The final room addressed
the title of the exhibition: the histor-
ical celebration of both holidays in
one home and the “December di-
lemma” facing many families today
as they decide which holiday to cel-
ebrate and in what form.

22

The exhibition design was based on

a concept by Fred Berndt incorporat-
ing dramatic use of light and color
and underscoring the serious yet some-
times playful exhibition approach.
Strong architectural elements such
itrines in the shape of Christmas
trees, or adreidel-shaped cinema,
showcased objects-and media stations.
Highlight loan objects includeda
varied selection of Hanukkah lamps
dating from the 17% century to today,
such as a magnificent 191 centimeters
high brass standing lamp from the
Altonaer Museum, Hamburg, and
lamps that survived their owners in
World War I, lent by Yad Vashem,
Jerusalem. We also had the rare op-
portunity to show the 14 century
Hammelburg Machzor manuscript,
with an illumination showing the
lighting of the Temple menorah, lent
by the Universitits- und Landesbib-
liothek Darmstadt. Early representa-
tions relating to the nativity story in-
cluded an early 16™ century wooden
baby Jesus figure from Mecheln, as
well as an unusual depiction of the
circumcision of Jesus, which was lent
by the Musée National du Moyen-
Age, Paris. A rich and varied selection
of German Christmas ornaments
from the 19 century onwards were
displayed, each group reflecting the
time in which it was made, such as a
field soldier ornament from 1914-18,
lent by Ursula Kloiber.

The exhibition attracted great inter-
est and was widely covered in the me-
dia, both in Germany and internatio-
nally, with over 180 media clippings,
including 11 television reports. An as-
tonishing 40 % of the media reports
were explicitly positive. The exhibi-
tion website was rated the number
one website by the Bremen agency

“Art und Weise,” which evaluates new

Internet sites.

lighted to welcome nearly
he exhibition and
an audience survey sho that 93%
of the visitors rated the exhibiti

44,000 visitors

as either good or very good. When
visitors were asked what they had
learned from the exhibition, answers
ranged from “The similarity of dif-
ferent religions” to “That the Christ-
mas rush is all Luther’s fault!”

Art Spiegelman: “The Night before Hanukkah.”
[llustration for the cover of “The New Yorker,"
December 8, 2000



From kitsch to commerce: Hanukkah merchandise from the USA

Playful holidays

Insight into the origins
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Drive: one of the
exhibition postcards

Free association in the exhibition
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PSYCHOANALYSIS
SIGMUND FREUD AT 150
APRIL 6 TO SEPTEMBER 22, 2006

May 6, 2006 marked the 150" anni-
versary of Sigmund Freud’s birth. As
a scholar and scientist, Freud doubt-
less would have preferred a tribute in
a scientific institute—especially given
his complicated and ambivalent re-
lationship to Judaism. Religious ritu-
als were foreign to his nature, and for
him his Judaism w
e endured. Yet the Jewish Museum
Berlin could not pass up the oppor-

tunity to honor the inventor of psy-
choanalysis in his anniversary year,
providing an enormous birthday
cake four meters in diameter. The
cake was the surprise launch of an



exhibition in three parts: the story
of Sigmund Freud’s life, the basic
principles of his theories and the
question of the practice and signifi-
cance of psychoanalysis today.

Atop the cake, 24 scenes made of
sugar icing depicted the life of the
scientist who was bo igi
Schlomo Freud. Ar/audio play illus-
trated important gtations of his life,
i i nti-Semitic hostilities
that plagued Sigmund Freud all his
life. His constant fear was that psy-
choanalysis would be denounced as
a “Jewish” science. But the quotes in
the audio play also demonstrate the
capacity for sarcasm and self-irony,
which enabled him to defend himself

and comment on the times.

Next visitors entered a labyrinth
where they were confronted with the
central concepts of Freud’s theories.
The team of Hiirlimann + Lepp Ex-
hibitions designed this second part
of the exhibition associatively, fol-
lowing the conversational dynamic
of psychoanalytic therapy. The case
histories of Sigmund Freud’s six
best-known patients are examples

reflecting the classification of psycho-
logical illness. In a playful touch,

the exhibition linked the theoretical
concepts with objects that played a
role in the associations of Anna O.,
Dora or the Wolf Man. Interactive ob-
ject boxes enabled visitors to discover
the significance that everyday thin
such as a bouquet of flowers acquire
in the individual clinical histories.
When used, they produced an acous-
tic or visual surprise similar to what
the psychoanalyst experiences when
deciphering associations.

The third part of the exhibition was
devoted to the classic setting of psy-
choanalysis: the patient on the couch
and the analyst in a chair behind
him, unseen. This has been a popular
motif in films, of which visitors could
view dozens of clips while reclining
on a large zigzag couch. The actual
space of psychoanalysis was surveyed
by approximately 140 photographs
Berlin analysts took of their practices.
The place of the analyst was symbol-
ized at the end of the exhibition
within the unusual spatial situation
of the large void in the Libeskind
Building.

The birthday-boy is the center of attention—crowd around

the birthday cake

(right) Where the soul is illuminated

Due to popular demand, the exhibi-
tion, originally scheduled to end on
August 27, was extended until Sep-
tember 22, 2006. 75,000 visitors came
to “PSYCHOanalysis,” an average
of 440 a day. The media coverage was
also quite gratifying, with over 300
iews. The anniversary
show thus turned out to be one of
the most successful exhibitions in
the Museum’s history.
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HOME AND EXILE
JEWISH EMIGRATION FROM

“Visitors should leave plenty of tive for the
approximately 1500 objects on disp
which tell not only of prominent émigre
but above all of average citizens who
were victimized overnight in their own
homeland.”

BERLINER MORGENPOST,
September 29, 2006

“Home and Exile” was the Jewish
Museum’s largest exhibition to date.
It was the first comprehensive exhi-
bition to show the German Jews’
forced exodus to nearly a hundred
countries and their new beginnings
in an unfamiliar world. The idea came
from museum director W. Michael
Blumenthal; over sixty years after his
own escape via Shanghai to the USA,
he proposed an exhibition dealing
with the difficult experiences of the
approximately 280,000 Jewish émi-
grés.

Research began in 2003. The follow-
ing year work on the exhibition was
continued as a joint project with the
Haus der Geschichte in Bonn. The
cooperation extended to all aspects:
concept, research, design, the use of
media and financing. All operations
were coordinated between Bonn and
Berlin. For both museums it was a
new and valuable experience.

Lender Kurt W. Roberg from New Jersey in
front of “his” vitrine on opening day
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“Home and Exile” compiled around
1500 objects from archives, museums
and private collections in Europe and
abroad as well as our own collection.
The exhibition focused on the little-
studied years in which the émigrés’
found their footing in their host coun-
tries, illustrated by the examples of
the USA, Palestine, Great Britain and
South America, as well as the exotic
havens of Shanghai and the Domini-
can Republic. The biographical per-
spective presenting well-documented
life stories offered immediate acces-
sibility for a broad.audience. Architect
and set designer Han
created a setting for the
with his sophisticated lighting, A spe-
cial attraction was the interactivi
world map allowing visitors to use
laser beams to call up texts and visu-
al information on nearly one hun-
dred host countries. Developed es-
pecially for “Home and Exile,” this
extraordinary information terminal
will be integrated into the permanent
exhibition.

The result was a treasure trove of
objects as well as contacts to many
émigrés and their descendents, which
will be of help for future research
projects as well. The Museum also
received several valuable donations.
For the opening, featuring a speech
by Avi Primor, the former Israeli
ambassador to Germany, several of
the émigrés traveled to Berlin and
were much sought-after for press in-
terviews. With over 170 reports in the
first three months, the media cover-
age was quite extensive.

In Berlin over 60,000 people visited
“Home and Exile.” After the exhibi-
tion closes in the Jewish Museum, it
will go on tour: from May to October
2007 it will be shown in the Haus

der Geschichte in Bonn and from De-
ceémber 2007 to mid-April 2008 in the
Zeitgeschichtliches Forum Leipzig.



(above) Prominent visitors: Museum Director

W. Michael Blumenthal guides Federal Chancellor
Angela Merkel through “Home and Exile.”
(center) Fragments of family memories

(below) View into the room “Escape”
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ROMAN VISHNIAC'S BERLIN
NOVEMBER 4, 200% TO FEBRUARY 5, 2006

The biologist and photographer Roman Vishniac became
famous chiefly for his i

ages of life in Eastern European
Jewish communities on the eve of World War II. His photo-
graphs of Berlin in the 1920s and 30s, however, were not
discovered until his death in\t9g9o. Thanks to the years
of dedicated efforts by James Noward Fraser and Mara
Vishniac Kohn, the photographgr’s daughter, they were
presented for the first time at the\ewish Museum’s ex-

hibition.

where he devoted himself mainly to micr
He used Berlin as a base for his extended try
Europe from 1935 to 1938. The 9o Berlin photographs on
display included pictures of family and friends, everyday
street scenes and Berlin characters, the countryside sur-
rounding the capital and impressions of Jewish life in the
late 1930s. Most of the photographs were taken in the time
before National Socialism and show Roman Vishnia&s
benevolent view of the city and its inhabitants. By contrast,
later photographs display greater distancing and depic
the political realities of the time with great subtlety.

In the Eric F. Ross Gallery the exhibition provided a com-
prehensive overview of the early career of one of the great
photographers of the 20" century and met with a strong
and positive response from visitors and the media alike.
In Spring 2007, Roman Vishniac’s Berlin photographs are

(above) Schlossbriicke, Unter den Linden, ca. 1934. 3 ) ]
on view at the Goethe Institute New York and the Sixth

In the foreground, soldiers marching away after changing ) ) ] i
of the quard at the Neue Wache. and I Historic Synagogue in Washington, D.C.
(below) Mara Vishniac in front of election posters, Berlin,

late 1933

(above) The donor Mara Vishniac Kohn points to a photo
that her father took of her in late 1933.
(left) The exhibition in the Eric F. Ross Gallery
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JEWISH—NOW
PHOTOGRAPHS AND INTERVIEWS
NOVEMBER 30, 2006 TO FEBRUARY 25, 2007

The special exhibition “Jewish—Now” focused on contem-
porary Jewish life in Germany. Two student projects ex-

plored the issue intensively, presenting their impressions
with photographs, an installation and interviews.

The project “jiidisches” by the University of Applied Sci-
ences Bielefeld showed different aspects of Jewish life such
as synagogues, holidays and traditions. It addressed the
difficulties Jews and non-Jews have in approaching each
other as well as the desire for “normality.” For the project
“Jewish Youth in Germany Today” by the University of
Konstanz, students took photographic portraits of Jewish
young people and asked them about their personal back-
ground, their relationship to Judaism and their relation-
ship to Germany.

The works in both projects are characterized by great
openness and curiosity as well as sensitivity. Questions
such as “What is Judaism?” or “Who is Jewish?” were
answered in very different ways, creating a multi-facetted
picture which effectively counteracts stereotypes. Though
without historical amnesia, the focus is on the present
day and everyday life. The approach to the material, which
visitors characterized as “refreshing,” was reflected in the
accessible design: colorful, almost jazzy photographs wefe

view texts were presented on mobile pillars and

photographs were arranged as a wall collage. (above) From the series “Nissuin, a Jewish wedding” by Stephan Sasek,

Berlin 2005
ere happy to see (below) Zeljko Dragic in front of “his” portrait

ingly young audi-

From its kick-off with a DJ onwards, wi
that the exhibition appealed to a stri
ence throughout its run.

Portrait gallery
“Jewish Youth in
Germany Today"”
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VISITOR ORIENTATION

VISITOR SERVICE—SERVING OUR GUESTS" NEEDS

“Not what you expect”—the concrete meaning of the mot-
to of the Jewish Museum’s successful advertising campaign
becomes clear when visitors interact with the members
of the Visitor Service team. Since the Museum'’s opening,
the intensive visitor service has been one of the outstand-
ing features of our house: the visitors become guests,
greeted by “hosts” who initiate conversations, familiarize
them with the Museum’s service facilities and provide
information about the architecture and the conception
and content of the exhibitions.

Visitors on a tour of discovery

The Museum’s host concept remains unique in Berlin’s
museum community. In Summer 2006 it inspired an rbb
TV team to frame their portrait of the Jewish Museum
partly from the perspective of two young hosts who play
the role of “communicators” (the title of the TV docu-
mentary), imparting not only the history of Jews in Ger-
many, but that of the Museum itself.

By now the team, headed by five senior hosts, consists of
over 180 hosts, most of them still students or trainees.
They include students of Jewish studies, law, the social
sciences and Arab studies—a colorful, polyglot team with
a wide range of interests is part of our concept. To con-
tinue maintaining the high quality of our visitor service,
trainings are held on a regular basis, usually conducted
in cooperation with the Education Department and the
museum guides. In Summer 2006, for the first time since
the Museum’s opening, around 60 hosts took part in ex-
ternal training workshops, covering new approaches to
explaining art objects. In 2007 the focus will be on dealing
with anti-Semitism.

The Jewish Museum’s host concept is already inspiring
others: in 2005/06 members of the visitor service team
were repeatedly invited to Frankfurt am Main and Wies-
baden to train the service staff of the Deutsche Lufthansa
AG as part of their “Service Excellence” initiative.

Other museums and memorials also asked us to train
their service staff in 2006. Especially noteworthy is our
tandem with the Sachsenhausen Memorial; not only did
its staff experience a training at the JMB, they returned
the favor by inviting the entire host team to Sachsen-
hausen. Additional trainings were conducted with col-
leagues from the Kleist House in Frankfurt/Oder and
the Film Museum on Potsdamer Platz.



On the trail of the Museum

It flows and flows: our stream of visitors

“The communicators” at work

31



VISITOR RESEARCH—FOR [THE VISITORS" BENEFIT

What aetually happens with the Jewish Museum’s guest
oks? Who reads them?
preted? How reliable and representative are the reactions

ow is the information inter-

conveyed by a guest book? If there are five entries saying
“There are too few places to sit!” is that reason enough to
add more seats? And what does “more” mean: two sofas
or three stools? And where do the visitors need more
seats? In the exhibition or 1
seats actually being used?

the foyer? Are the existing

It is soon clear that visitors’ ¢omments raise many new
questions the guest book unfortunately does not answer.
The visitors really need be questioned more thoroughly—
which is exactly what is done|by Visitor Research at the
Jewish Museum Berlin. In the| foyer visitors are regularly
asked about their experiences|in the museum: what was
good about the exhibition (content and presentation) and
the service offerings (friendliness of staff, activities for
children, number of seats, wayfinding, signage and maps)
and what was less good or lacking? In addition, the Mu-
seum also learns a great deal apout its visitors: what drew
their attention to the Museum, what motivated and ini-
tiated their visit, where they come from, how old they are,
their educational background, how long their visit to the
Museum lasted, which areas oflthe exhibition they visited
in this time and what they “came away with.”

Alongside these surveys of visitor satisfaction and struc-
ture—probably the best-known instrument of visitor
research—the Jewish Museum Berlin also conducts addi-
tional visitor studies. These studies can be done at differ-
ent times within an exhibition project: in advance, before
the detailed concept planning begins; accompanying the
project, while texts are being written and the exhibition
design is planned; and finally after the completion of the
exhibition. The findings that are relevant for the exhibi-
tion team and museum management are collected using
various methods—interviews, trying out installations
with test users and observing visitor behavior in the ex-
hibitions.

The Jewish Museum Berlin has long since established it-
self as one of Germany’s most visitor-friendly museums.
Our visitor research will continue to contribute toward
making our visitors feel welcome at the Museum in the
future.

And, by the way: in the permanent exhibition our visitors
have a total of 84 movable stools and 99 fixed seats to

choose from.

Visitors give us a piece of their mind.
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VISITOR STATISTICS—INTEREST CONTINUES TO GROW

Since it opened on September 9, 2001 a total of 3,713,540
people have visited the Jewish Museum Berlin. With a to-
tal of 707,000 visitors in the years 2005/06, it is one of the
most popular museums in Germany.

In 2006 the Museum experienced a marked increase of
16,208 visitors over the previous year. Especially in the
months of April and October the Museum welcomed sig-
nificantly more visitors than in the previous year. For visi-
tors from all over Germany and abroad, the Jewish Mu-
seum has long since attained the status of one of Berlin’s
“must see” attractions.

Total daily attendance was 1,986 visitors in 2006, as op-
posed to 1,941 the previous year.

TOTAL ATTENDANCE 2005 AND 2006
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Group Visitors

The proportion of registered groups in total attendance
was 14 % in 2006, as in the previous years. A total of
6,953 groups were accompanied by a guide during their
visit to the Museum (6,933 in the previous year). In 2006
103,538 persons took part in a tour as opposed to 104,452
in the previous year.
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2001 278,737  visits
2002 658,798 visits
2003 658,878 visits
2004 703,195 visits
2005 698,862 visits
2006 715,070  visits
Total 3,713,540  visits

2005
2006

July August September October November December

At nearly 65%, schools represented the largest proportion
of all guided tours. In May 2006 alone, schoolclasses
booked 600 tours. One reason for the many visits by
school classes is no doubt the attractiveness of school ex-
cursions to Berlin. §8 % of the school classes that visit

the Museum come from areas of Germany outside Berlin.



Visitor Structure

Between January 2005 and December 2006 a total of
1,037 visitors were questioned at the end of their Museum
tour. Of these visitors, 56 % were female and 44 % male.
The age of the interviewees ranged from 10 to 85 years.

At 28 %, the 20- to 29-year-old demographic was the most
heavily represented in 2005/06 as well.

Where do our visitors come from?

In 2006, 9% of visitors came from Berlin. Almost one in
two Berliner visitors was already paying a repeat visit to
the Jewish Museum. Brandenburg accounted for 2% of
visitors, with 32 % coming from the other German states.

Over half the vi